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Branding & Marketing 

Goal BM1: Identify and develop a brand that showcases  
  Hayward’s strengths 
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Branding 
Blueprint 



Branding & Marketing 

Goal BM2: Develop and execute a comprehensive marketing  
  program 

 

CEDC January 28, 2013 



Branding & Marketing 

Goal BM3:  Strengthen and expand events and opportunities for 
  community members, businesses, and visitors to  
  engage with Hayward businesses 
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Napa Cajun Festival 



Updates to Performance Measures  
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Goal BM2: Develop and execute a comprehensive marketing  
  program 
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Goal BM3:  Strengthen and expand events and opportunities for 
  community members, businesses, and visitors to  
  engage with Hayward businesses 

 


